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LETTER

Plerce Riemer

Director General, World
Petroleum Councll

he World Petroleum Council has
called upon the best and the brightest minds
in the petroleum industry. They are going to
share their knowledge and their expertise
with the attendees of the largest event in the
oil and gas industry. In June 2008 the 19th
World Petroleum Congress in Madrid will
be looking ahead at the challenges facing
our industry and it will propose ways of
delivering energy for sustainable growth.

This Congress has had unprecedented
interest from around the globe. Already
we are anticipating larger than expected
registrations and have more Presidents,
Energy Ministers and CEOs attending than
ever before. During the last Congress we
introduced Country sessions. These sessions
were so popular that we are upgrading them
to Minister led sessions. Already, we have
the following countries and their ministers
con rmed; Canada, Cuba, France, India,
Iran, The Netherlands, Nigeria, Morocco,
Qatar, Russia, UK and Venezuela. By June
there will be many more.

The plenary sessions are also packed
with the CEOs and Presidents of virtually all
of the National and International Oil and
Gas Companies as well as the major service
companies. In other sessions we have the
leaders in their eld on renewable energy,
social responsibility, the environment and the
motor industry. In addition we have a number
of special luncheons. One features the Director
of the IEA talking with the Secretary General of
OPEC, others feature the Heads of the United
Nations Global Compact and the Chairman of
the United Nations Framework Convention on
Climate Change discussing sustainability and
good governance. Another highlight will be
the WPC Excellence Awards. This is where we
distinguish companies, institutions or any public
or private organisation engaged in the oil and
gas industry for promoting or operating with
high excellence in two categories, Technological
Development and Social Responsibility.

As well as the technical sessions outlined
in this publication we have also introduced
seven special sessions focusing on Water
and Energy, Youth, A Womens forum, Social

Responsibility and Human Rights, Gas Market
Integration, Cooperation between Producers
and Service Companies and a special session on
Financing Sustainable Growth in the Industry.

We have a top class line up of paper and
poster presenters. In many events the posters
are hard to nd and not well attended. In
Madrid this will all change as we will have
a state-of the-art interactive poster area in
the main exhibition hall showcasing the best
posters selected for each Forum. Innovative
approaches to the challenges of tomorrow
will be demonstrated with PowerPoint
presentations from specialised work stations
in the poster pavilion. This is where you meet
with authors face to face.

The WPC Youth Committee will also
have their own stand in the same venue
and welcome young people to join them
for discussion and to see presentations. The
Youth Committee are also organising their
own forum, asking the question Does the
industry need a makeover? . In addition, they
are also arranging informative technology
tours around the exhibition.

Increasing population growth, energy
intensity and globalization has led to a
phenomenal rise in the use of energy. Demand
for oil and gas continues to grow, and will
have to be met through unconventional as
well as traditional sources. Past experience
demonstrates that price volatility and
economic cycles of alternating boom and
bust were harmful to both the industry and
consumers. The challenge for the industry in
a world in transition is to ensure continuous,
affordable and reliable supply, meeting society s
expectations in a sustainable, transparent,
ethical and environmentally sound manner.

There is something for everyone at the
World Petroleum Congress. We listen to the
industry and listen to the public and provide a
meeting place for both.



CARTA

Pierce Riemer

Director General, Consejo
Mundial del Petroleo

El Consejo Mundial del Petr leo ha
invitado a las mejores y m#s brillantes mentes
de la industria del petr leo a compartir sus
conocimientos y experiencia profesional con
los asistentes a la reuni n més importante del
sector. El 19” Congreso Mundial del Petr leo,
que se celebrark en Madrid en junio de 2008,
abordark los principales retos a los que se
enfrenta la industria y propondrk diferentes
formas de proporcionar energa para un
crecimiento sostenible.

Este Congreso estk teniendo un @xito sin
precedentes a nivel mundial. Ya anticipamos
mks inscripciones de las previstas, Yy
esperamos que a este Congreso asistan més
presidentes, ministros de energ a y consejeros
delegados que a ningen otro. Durante el
eltimo Congreso presentamos las Sesiones
de Pa ses. Estas sesiones tuvieron tanto @xito
que ahora las vamos a elevar a la categor a
de Sesiones Ministeriales. Ya tenemos la
con rmaci n de los siguientes pases y sus
ministros: Canadf, Cuba, Francia, India,
IrEn, Pa ses Bajos, Nigeria, Marruecos, Qatar,
Rusia, Reino Unido y Venezuela. Y en junio
habrk muchos més.

A las Sesiones Plenarias tambi@n acudirkn
los consejeros delegados y presidentes de
pricticamente la totalidad de las empresas de
gasy petr leo a nivel nacional e internacional,
as como las empresas de servicios mks
importantes. En otras sesiones podremos ver
actuar a los | deres del sector de las energ as
renovables, la responsabilidad social, el medio
ambiente y la industria de la automoci n.
Ademé#s, organizaremos almuerzos especiales.
Uno de ellos serk presidido por el Director
del IEA y el Secretario General de la OPEP.

En otros, estarkn presentes los Dirigentes
del Pacto Mundial de las Naciones Unidas
y el Presidente de la Convenci n Marco
de las Naciones Unidas para el Cambio
Climktico, quienes debatirkn sobre temas
de sostenibilidad y buen gobierno. Otro
acontecimiento destacado serk la entrega de
los Premios a la Excelencia otorgados por el
Consejo Mundial del Petr leo, cuya nalidad
es distinguir a compaz as, instituciones o
entidades peblicas y privadas vinculadas con
la industria del petr leo y el gas que hayan
promovido u operado con los méks altos
estkndares de excelencia en dos categor as: el
Desarrollo Tecnol gico y la Responsabilidad
Social.

Adem#s de las sesiones t@cnicas
mencionadas en esta publicaci n, tambidn
hemos introducido siete sesiones especiales
centradas en el Agua y en la Energ a, en la
Juventud, un foro destinado a las Mujeres,
sobre la Responsabilidad Social y sobre
los Derechos Humanos, la Integraci n del
Mercado del Gas, la Cooperaci n entre
Productores y Empresas de Servicios, Yy
una sesi n especial que tratark sobre la
Financiaci n del Crecimiento Sostenible en la
Industria.

Contamos con un elenco de primera en
cuanto a ponentes y autores de posters. En
muchos eventos, los posters son dif ciles
de encontrar y no son muy concurridos. En
Madrid todo esto cambiark, puesto que
tendremos una moderna e interactiva zona,
la Poster Plaza, situada en la sala principal
de exposiciones, en la que se mostrarkn los
mejores posters seleccionados de cada Foro.
En ella se pondrEn de mani esto diversos

enfoques innovadores de cara a los retos del
mazana mediante presentaciones en power
point que podrkn visualizarse en distintos
monitores. All es donde tendr£n ocasi n de
conocer a los autores en persona.

El Comitd de los J venes del Consejo
Mundial del Petr leo, tendrk tambiZn su
propio stand en el mismo lugar, y acogerk a
losj venes para que se reenan a debatir y ver
las presentaciones. EI Comit@ tambi@n estk
organizando su propio foro, respondiendo
a la pregunta ¢Necesita la industria un
cambio? . Asimismo, ha puesto en marcha
una serie de tours tecnol gicos informativos
por toda la Exposici n.

El crecimiento en alza de la poblaci n, la
intensidad energ@tica y la globalizaci n han
llevado a un aumento espectacular en el uso
de la energ a. La demanda de petr leo y gas
sigue creciendo, y se podr& hacer frente a ella,
no s lo a trav@s de las fuentes tradicionales,
sino tambidn de las no convencionales. La
experiencia demuestra que la volatilidad
de los precios y los ciclos econ micos de
prosperidad y de quiebra son peligrosos
tanto para la industria y los consumidores.
El reto para la industria en un mundo que
estk en transici n es garantizar el suministro
continuo, accesible y able, cumpliendo las
expectativas de la sociedad de una manera
sostenible, transparente, @tica y respetuosa
con el medio ambiente.

Hay algo interesante para cada uno de
nosotros en el Congreso Mundial del Petr leo.
Escuchamos a la industria y escuchamos
al peblico, proporcionando un lugar de
encuentro para ambos.
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. [echnical Programme

More than 540 speakers will participate in the Congress Programme throughout 7
Plenary Sessions, Technical Sessions, Ministerial Sessions and 7 Special Sessions.

The Technical Sessions are structured in four thematic blocks, titled as follows: Upstream,
Downstream & Petrochemicals, Natural Gas & Renewables and Managing the Industry.
Within these blocks, 124 papers and 182 posters were selected worldwide for the 24
forums that will take place during the Congress along with 12 Best Practice Keynotes
and 12 Round Tables.

Throughout 6 Forums with 30 papers and 51 posters the industry decision makers will analyse
topics such as examining state-of-the-art techniques and exploring new and emerging technologies

Upstream to answer one of the most changeling questions in our industry: The assessment of the oil and gas
resources yet to be discovered. The block will be completed with 3 Round Tables and 3 Best Practice
Keynotes with a total of 109 speakers.

It is predicted that in just 25 years the world energy demand will be increased by 50%, therefore
the rising thirst for oil will involve an optimization in re ning infrastructures and capacity. A panel
of representatives from industry and regulatory bodies, including experts from many of the world-s
Downstream & leading oil and gas companies such as BP, Chevron, ConocoPhillips, ExxonMobil, Marathon Oil,
- Petrobras, Repsol, Rosneft, Shell, SaudiAramco, Total or StatoilHydro will debate on social priorities,
PetrOChemlcaIS motor fuel qualities strategies and other key issues in the petroleum sector related to re nery and
conversion processes. The block includes 6 Forums with 31 papers and 56 posters, 3 Round Tables,

3 Best Practice Keynotes with a total of 112 speakers.

Analysts estimate that the clean-energy business is growing by around 20-30% a year and will
continue to do so for the next decade. Along 6 forums with 69 presentations (30 papers and
Natu I’al GaS & 39 posters), a considerable number of Best Practice Keynotes and Round Tables - with a total of
Renewables 94 speakers - will try to reveal the key touchpoints of the gas industry and the use of renewablf-:-
sources of energy in the future, such as the Round Tables on Securing European Gas Suppliesat

Hydrogen: Energy for the future or not?Z

National Oil Companies have developed into formidable, global competitors to the traditional
. International Oil Companies, therefore future interactions within the industry will navigate between
Manag | ng competition and co-operation. This issue is only one of the multiple topics that will be discussed by
th e |ndU Stry a total of 86 speakers throughout several boards and a total of 66 Forum presentations (30 papers
and 36 posters), including risk management, attracting and retaining future energy professionals or

the perspective for the Kyoto Protocol, whose rst reporting period ends in 2012.

For full details of the technical programme visit our website: www.19wpc.com




Programa Técnico

MEs de 540 ponentes participarn en el Programa del Congreso a trav@s de 7 Sesiones
Plenarias, Sesiones Tdcnicas, Sesiones Ministeriales y 7 Sesiones Especiales.

Las Sesiones Tdcnicas estEn estructuradas en cuatro bloques teméticos: Upstream,
Downstream & Petroqu mica, Gas Natural & Energ as Renovables, y Gesti n del Sector.
Dentro de estos bloques, 124 ponencias y 182 posters han sido seleccionados a nivel
mundial para los 24 Foros que tendrkn lugar durante el Congreso mediante las 12
Conferencias Magistrales y 12 Mesas Redondas.

Upstream

Downstream &
Petroqu mica

Gas Natural &
Energ as Renovables

Gesti n de
la Industria
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SPECIAL SESSION ON WATER
Water and Energy:
A Challenge for the Future

Todays global society has witnessed the
shaping of the principle that demand for
economic growth should not be at odds with
relevant social demands, such as sustainable
development and availability of the raw
materials or natural resources which are
essential for mankind.

In view of this reality, the patent shortage
or price surge of energy and water resources
means that communities, public authorities
and companies operating in these elds face
the tremendous responsibility of guaranteeing
that the water-energy partnership should be
as stable and closely linked together in view
of a future in which we must all be capable of
providing rational, assumable management of
these resources.

Enhanced utilization of water and energy
and its reciprocal implications will shape the
progress of mankind and society, because it
is impossible to envisage any horizon without
being fully conscious of the need for these
resources.

Alongside positions concerned exclusively
with environmental or ecological perspectives,
we seem to be witnessing the embodiment
of a principle whereby management of
water and energy must be integrated and
involve correct application of the demands
of sustainability, in harmony with both public
and private needs, within the framework of
an integrated and integrating civil society.

In recent years, the corporate energy sector
and, speci cally, that of hydrocarbons has
spared no efforts to develop resources and
technological innovations to ensure that all
processes incorporate the principles related to
development of populations and adapt to the
demands of the ght against climate change.

While water is necessary to generate
both conventional and renewable energies,
it is also true that energy has today
been proven to be an essential factor for
obtaining, transporting and treating water
resources, whether in the case of desalination
or in the re-utilisation of wastewater.

Demand for water is continuously growing
and, for example, in the Mediterranean area, it
is anticipated that the demand will increase by
15 percent, with higher growth rates in North
Africa or the Middle East.

However, the major issue on the horizon
of water and energy synergies lies in future
energy demands for the management or

creation of new waters.

Technical demands to guarantee water
consumption, such as exploitation of
underground resources, energetically costly
transport or the development of non-
conventional resources for re-utilisation, will
result in an increase in the demand for energy.

Itis undoubtedly true that no real water policy
will be possible if it does not go hand in hand
with energy ef ciency, unless the costs incurred
should prove a deterrent to future projects.

From the energy viewpoint, the progress
achieved by energy companies in ef cient
use of water for power generation or re nery
installations is now a reality, with signi cant
advances in savings and recovery, within the
framework of sustainability policies.

A number of issues still remain to be
resolved, but without doubt technology will
provide us with a solution to them. Matters
such as taking advantage of upstream water,
for recovering reserves, or more industrialised
processes, such as obtaining petroleum from
bituminous sands, where the water resources
required are extremely high.

The 19th World Petroleum Congress in
Madrid represents a great opportunity, as
we may gather from its programme, to
highlight the debate on these matters and,
in particular, to prove that the hydrocarbon
industry has for some time acquired a clear
commitment to sustainability and respect for
the environment.

Jos@ Luis Mart nez
Director General, Club Espazol de la Energ a



SESI

En la sociedad global en que vivimos, se ha
consolidado el principio de que las exigencias
del crecimiento econ mico no pueden
entrar en colisi n con demandas sociales
relevantes, como es el desarrollo sostenible y
la disponibilidad de aquellas materias primas o
recursos naturales que resultan imprescindibles
para los habitantes del planeta.

Considerando esta realidad, la evidente
situaci n de d@ cit o caresta de los
recursos energ@ticos o hdricos plantea a
las comunidades ciudadanas, a los poderes
peblicos y a las empresas que actean en
estos campos, la gran responsabilidad de
garantizar que la pareja agua energa
ofrezca la mayor estabilidad y una relaci n
casi indisoluble hacia un futuro, en el que
seamos todos capaces de ofrecer una gesti n
razonable y asumible.

El mejor uso del agua y de la energa y
sus implicaciones rec procas condicionarkn
el desarrollo del hombre y de la sociedad,
porque no se concibe ningen horizonte sin esta
conciencia clara, de necesidad de estos recursos.

Parece, adem#s, empezar a crearse,
en paralelo a concepciones exclusivamente
preocupadas por posiciones medio-
ambientalistas o ecologistas, el concepto de
que la gesti n del agua y la energa debera
estar integrada y con una precisa aplicaci n
de las exigencias de la sostenibilidad, en la
armon a de lo peblico y lo privado, en el marco
de una sociedad civil integrada e integradora.

N ESPECIAL DEL AGUA

El sector empresarial de la energa y, en
concreto, el de los hidrocarburos, no ha
escatimado en los eltimos azos importantes
esfuerzos, recursos e innovaci n tecnol gica
para hacer que todos sus procesos se
integren en los principios del desarrollo de las
poblaciones y de la adaptaci n a las exigencias
de lucha contra el cambio clim&tico.

Si el agua es necesaria para generar energ a,
tanto en las convencionales como en las
renovables, tambi@n es cierto que la energ a se
demuestra hoy un factor imprescindible para
la obtenci n de recursos h dricos, su transporte
0 su tratamiento, bien sea en el caso de la
desalaci n como de la reutilizaci n de aguas
depuradas.

La demanda de agua registra continuos
aumentos, y, por ejemplo, en el £rea del
Mediterr£neo, se experimentark un incremento
de las necesidades del 15 por ciento, pero aen
con mayores tasas en el norte de ~frica o el
Medio Oriente.

Aunqgue el gran tema en el horizonte de las
sinerg as agua y energa se encuentra en las
futuras demandas energ@ticas para la gesti n
ola creaci n de aguas nuevas.

Exigencias t@cnicas para garantizar el
consumo de agua, como la explotaci n
de recursos subterrneos, el transporte
energ@ticamente costoso o el desarrollo de los
recursos no convencionales de reutilizaci n,
van a obligar a un incremento de la demanda
de energ a.

Se puede a rmar que no serk posible
una autfntica poltica del agua si no estk
acompazada de una e ciencia energ@tica,
salvo que los costes incurridos sean disuasorios
para futuros proyectos.

Desde la perspectiva de la energ a, es ya un
hecho el proceso alcanzado por las compaz as
energ@ticas en el uso e ciente del agua
para instalaciones de generaci n eldctrica o
re no, con avances de relieve en el ahorro y
recuperaci n, en el marco de las pol ticas de
sostenibilidad.

Quedan interrogantes por resolver, pero
que la tecnologa sin duda nos ayudark a
solucionar. Como el aprovechamiento del
agua en el upstream, para recuperaci n de
reservas, 0 procesos mks industrializados,
como la obtenci n de petr leo de las arenas
bituminosas, donde los recursos de agua
necesarios son muy elevados.

El 19” Congreso Mundial del Petr leo en
Madrid es una gran oportunidad -como
demuestra su programa- para destacar
el debate sobre estas cuestiones, v,
especialmente, para demostrar que laindustria
de los hidrocarburos hace tiempo que asumi
el compromiso de la sostenibilidad, en una
mani esta vocaci n de respeto ambiental.

Jos@ Luis Mart nez
Director General, Club Espazol de la Energ a
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SOCIAL RESPONSIBILITY

OneVillage, O

ne World:

Live the Possibilities

A must see at the Congress Exhibition, the
Social Responsibility (SR) “Global Village”
will showcase our industry’s commitment
to social, community and environmental
initiatives worldwide.

Social responsibility, once viewed as a do-
good slide in corporate presentations, is
now mainstream. For many it has become a
business imperative that builds and sustains
an ongoing social license to operate.

Strategically positioned outside the Plenary
Hall, the Global Village is an interactive exhibit
aimed at increasing awareness of key initiatives

and projects developed jointly between
NGOs/community and the petroleum industry

that advance sustainability, human rights and
cooperation to the bene t of society.

Twelve multi-media stands will ring a central
gathering area where fair trade refreshments
will be available to delegates and visitors at no
cost. In one corner of the Global Village will
be a“speaker’s corner” where the partnership
projects and topics will be explored in greater
detail by way of presentations throughout

the Congress. This will undoubtedly be an
excellent opportunity to learn rst hand from

distinguished guests, NGOs, community and

James G. Shaw
Manager, Community Affairs
Social Responsibility

Nexen Inc.

industry partners. A detailed agenda of daily

presentations and speakers will be available
at the Global Village and published in the

Congress Daily Newspaper.

One of several featured topics in the Global
Village showcase is around the celebration
of the 60th Anniversary of the Universal
Declaration of Human Rights (UDHR) in
2008. The “Every Human Has Rights”
campaign (www.everyhumanhasrights.org)
is looking to build awareness on a global
level uniting us as one human family, and
one global village. In the centre of the
campaign is the hope that 2008 can be the
year thatindividuals, notjust governments,
sign the UDHR for themselves.

Designing the Global Village created new
challenges as it took into consideration its
own sustainability. The SR committee looked
to the designers to use materials that were
earth friendly, rented or recyclable. Many of
the materials used in the Global Village were
designed for use after the Congress and will
be donated to charities, schools and other
institutions.

For more information on the Global Village and
the Special Session on Social Responsibility,
please visit the 19 WPC website at:
www.19wpc.com



RESPONSABILIDAD SOCIAL

Una visita obligada en la Exposici n serk
la Aldea Global de Responsabilidad
Social (RS), que pondrk de mani esto el
compromiso de nuestra industria hacia las
iniciativas sociales, medioambientales y de la
comunidad a nivel mundial.

La responsabilidad social, contemplada en
el pasado como una buena intenci n en
las presentaciones corporativas, es ahora
la corriente dominante. Para muchos ha
pasado a ser un imperativo empresarial
que constituye y otorga una licencia social
permanente para operar.

La Aldea Global, situada estrat@gicamente
a la entrada de la Sala de Sesiones Plenarias,
€s una exposici n interactiva cuyo objetivo
€s crear una mayor concienciaci n sobre
las principales iniciativas y proyectos
desarrollados conjuntamente entre las ONG,
la comunidad y la industria del petr leo
para mejorar la sostenibilidad, los derechos
humanos y la cooperaci n en bene cio de
la sociedad.

Se situarEn doce stands multimedia
alrededor de un Area central donde se
servirkn productos de comercio justo. En
una esquina de la Aldea Global habrk
una zona donde los responsables de los
proyectos podr#£n profundizar en los mismos
mediante presentaciones durante todo el
Congreso. Esto, indudablemente, serf una
oportunidad excelente para aprender de
primera mano de los invitados ilustres, de
las ONG, de la comunidad y de los socios
de la industria. En la Aldea Global habrk
disponible un programa detallado de las
presentaciones de cada jornada y de los
ponentes, que tambi@n serk publicado en el
Diario del Congreso.

Uno de los muchos temas caracter sticos de
la Aldea Global se centrark en la celebraci n
del 60" Aniversario de la Declaraci n
Universal de Derechos Humanos (DUDH).
La campaza Every Human Has Rights
( Todo ser humano tiene derechos /
www.everyhumanhasrights.org) pretende
concienciarnos a nivel global uni@ndonos

en una sola familia, y en una ®nica aldea
global. En el fondo de la campaza subyace
la esperanza de que el 2008 pueda ser el
azo en el que los propios individuos, y no los
gobiernos, sean los que rmen la DUDH.

Al proyectar la Aldea Global se han planteado
nuevos retos, puesto que se tiene en cuenta
su propia sostenibilidad. EI Comitd de RS
ha procurado que los diseeadores utilicen
materiales respetuosos con el planeta,
de alquiler o reciclables. Muchos de los
materiales utilizados en la Aldea Global se
han seleccionado para reutilizarse tras el
Congreso, y serkn donados a diferentes
ONG, escuelas y otras instituciones.

Para més informaci n sobre la Aldea Global
y la Sesi n Especial sobre Responsabilidad
Social, visite la p£gina web del 19” WPC en:
www.19wpc.com
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ARTICLE

. Oll and Gas Prices:
" The Exchange Rate Impact

The price of oil, with its recent rise
towards, and above US$100/bbl, has
become regular news. Separately analyzed
are the global-US dollar exchange rate
variations and the implications to the global
economies. However, the impact of the
exchange rate on the price of oil is often
not as widely publicized. The change in the
global-US dollar exchange rate over the past
seven years has had signi cant implications
to global companies and economies.

The West Texas Intermediate (WTI) price
of oil has increased from an average of
US$26/bbl in 2001 to over US$72/bbl in
2007[1], close to tripling over the seven

years. During that same period, exchange
rates (to the US dollar) have also changed
signi cantly in Australia, Brazil, Canada,
China, Europe (both the Euro and UK
pound), Russia, South Africa and other parts
of the world. Alternatively the increased US
dollar price of WTI has had a greater effect
on economies that tie their currency to the
US dollar.

As a result of these variations in the
exchange rate, the price of oil when
converted to local currency around the
world has not increased as dramatically as
it has in the United States. In short, the
price in Australia, Canada and in Europe has

Wayne Chodzicki
Global Leader, KPMG s Oil & Gas
Practice and partner in the Canadian rm

doubled over the seven year period while
the price of WTI in the US has tripled.

Because of the  buffering effect
increasing exchange rates have had on the
price of oil in the rest of the world, non-US
based oil companies have not experienced
the same percentage growth in revenues
(by price alone) as companies that operate
in a US dollar functional currency.

This exchange rate buffering also impacts
the global user of oil (businesses and

consumers), both positively and negatively.
Energy inputs are not as expensive as they
would be if the exchange rate had not
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increased. The greater issue, however, may
be the negative impact on export sales and
the potential downward pressure on prices
in order to remain competitive with other
global products (the price pressures in the
automobile industry, for example).

Economies such as China and Russia who
have tied their currency to the US dollar
have not seen the exchange rate buffering
effect that has been experienced by
Canada, Australia and Europe and therefore
consumers in these countries have had to
absorb the full effect of the tripling in price
of WTI. Also during the seven years, 2001 to
2007, the Euro increased signi cantly against

the US dollar resulting in the 2007 Euro price
of oil being close to double its 2001 price,
compared to triple in the US1.

Some media commentators and writers
also speculate about the future WTI price
of oil. In the recent months, parity in the
US-Canada exchange rate has occurred
when the WTI price for oil was generally
in the US$90-100/bbl range. With the
continued speculation that the price of oil
will continue to increase over the coming
year; the logical question from this analysis
would be What is going to be the resulting
change to global exchange rates?

[1] WTI Crude Prices, Monthly NSA, Dollars per Barrel




Canadk y Europa se ha doblado en el periodo
de siete azos mencionado, mientras que el
precio del WTI en los Estados Unidos se ha
triplicado.

Debido al efecto amortiguador que
ha tenido la subida de los tipos de cambio
sobre el precio del petr leo en el resto del
mundo, las empresas petroleras de fuera de
los Estados Unidos no han experimentado el
mismo crecimiento porcentual en sus ingresos
(s lodebidos al precio), como lo han hecho las
compaz as que operan en d lares americanos
como divisa de funcionamiento.

Este amortiguamiento por el tipo de
cambio tambi@n causa un impacto sobre el
usuario global del petr leo (los empresarios
y los consumidores), en ambas direcciones
positiva y negativa. Las partidas de energa

no son tan caras como lo ser an si el tipo de
cambio no hubiera subido. Puede considerarse
no obstante que el asunto principal es el
impacto negativo en las exportaciones y la
posible presi n a la baja de los precios para
mantenerse competitivo con otros productos
globales (las presiones de los precios en la
industria del autom vil, por ejemplo).

Economas como la Rusa y China, que
han ligado sus divisas al d lar americano,
no han sentido el efecto amortiguador del
tipo de cambio igual que lo han sentido
Canadk, Australia y Europa y, por lo tanto,
los consumidores en aquellos pases han
tenido que absorber el efecto completo de la
triplicaci n del precio del WTI. Igualmente,
durante los siete azos, del 2001 al 2007, el
Euro se apreci signi cativamente contra el
d lar americano con el resultado de que el

precio del petr leo en Euros en 2007 es cerca
del doble del precio en 2001, mientras que es
el triple en los Estados Unidos.

Algunos escritores y comentaristas de
prensa especulan tambi@n sobre cukl serk
el precio del crudo WTI en el futuro. En los
eltimos meses, se ha producido la paridad
del cambio entre Estados Unidos y Canadk,
en un momento en el que el precio del crudo
WTI se encontraba en general en el nivel
de 90-100 d lares/barril. Con la continua
especulaci n de que el precio del petr leo
seguirk aumentando durante el pr ximo
azo0, la pregunta | gica tras este anklisis ser a

¢CUKl va a ser el resultado en los tipos de
cambio globales?

[1] Precios del Crudo WTI, NSA Mensual, en D lares
por Barril



INTERVIEW _
“Energy must be at the servic
= Of sustainable development”

Pleased with the company s development in
Spain, Alfredo Barrios states that sustainability
has played a strategic role in this process:

Our ability to develop as a Group while
ensuring adequate returns to our shareholders,
being regarded as one of the most attractive
employers to work for, and contributing to
environmental conservation, have been the
key to our success , said the chairman of BP s
Spanish branch, a Gold Sponsor of the 19th
World Petroleum Congress.

Q. How is BP contributing to sustainable
growth?

A. BP was the rst petroleum company
to publicly acknowledge, in 1997, the
need for preventive action to counter the
effects of greenhouse gases that cause
global warming and climate change. Our
company s position was a result of the work
done for decades on behalf of sustainable
development on several different fronts. In
the rst place, we have signi cantly reduced
pollution in everyday production processes
and have made major investments in new
technologies. In the second place, we have
opened and reinforced new horizons for our
Research and Development departments,
expanding collaboration with universities
and scienti c¢ institutions throughout the
world. For instance, in the area of petroleum
by-products, we have become pioneers in
developing a new generation of cleaner and
more ef cient fuels, lowering carbon dioxide
air pollution as well as fuel consumption per
mileage. In the third place, we have launched
a new business line, BP Alternative Energy,
aimed at promoting and/or developing
alternative solar, wind and hydrogen
energy sources, as well as combined cycle
cogeneration. Further, BPs knowledgebase
and expertise have always been available to
world discussions on global warming; we have
participated actively in the design of global
policies and the search for concrete solutions.

Q. In this connection, what actions is
the Group carrying out in Spain?

A. Inthe area of alternative energies, we have
been active in Spain since 1982 in developing
photovoltaic solar technology. Spain is the

capital ofthesolarenergy businessinEurope,
and this is why BP Solar has its European
headquarters in Madrid. At present we are the
market leaders in developing, manufacturing
and marketing photovoltaic solar energy.

BP Spain has also operated a re nery in
Castell n for the past 40 years or so, where
we have invested over 300 million euros to
build a new coker enabling us to produce
cleaner and more ef cient products.

Finally, we have developed a new
generation fuel, BP Ultimate, whose
properties and performance enhance

engine ef ciency and lead to signi cant
consumption savings.

Q. What is the BP Group doing in
Spain concerning corporate social
responsibility?

A. BP believes that our commitment to
the communities where we operate is a
strategic priority. In Spain, our Group has
created a Foundation aimed, among other
goals, at promoting research into renewable
energies and sustainability. The Foundation,
through the BP Chair on Sustainable
Development created in collaboration with
the Comillas-ICAl University Foundation
and the Comillas Ponti cal University, is
conducting educational courses and projects,
has developed an Observatory and leads an
Experts Group on Energy and Sustainability.

At the same time, as part of our commitment
tosociety, we are conducting projects to deliver
energy to remote and hard to reach areas. A
successful milestone in this connection is
the fact that in August, 2007, we received
an award from the Philippine Government
for our work in the SPOTS project, which has
brought solar generated electric power and

Alfredo Barrios
Chairman of BP Group, Spain

drinking water to almost one million people.
This project will be showcased at the 19th
World Petroleum Congress.

Q. Why did BP decide to be a Gold Sponsor
of the 19 ™ World Petroleum Congress?

A. Delivering energy for sustainable
growth has been, for many years, a major
commitment and driving force of the Group s
activities and investments throughout the
world. For this reason, and because it is
being held in Spain, a strategic centre for our
business development, we have given it our
support as Gold Sponsors of the 19th World
Petroleum Congress.

We will welcome Tony Hayward, BP
Groups Chief Executive Of cer, who will
participate in the opening plenary meeting of
the Congress to share our companys vision.
Other renowned BP experts will also speak on
energy and sustainability in different sessions.

This Congress will be a remarkable
opportunity for us to relate to our shareholders
-management, partners, suppliers, organisations,
etc.-, and we will actively participate as a
recognised leader in the area of sustainability.



ENTREVISTA

“La energia debe estar al servicio
del crecimiento sostenible”

R. BP fue la primera petrolera en reconocer
peblicamente, en el azo 1997, la necesidad
de tomar acciones preventivas ante el
impacto de los gases de efecto invernadero,
que producen el calentamiento global y
el cambio climAtico. Este posicionamiento
ha sido consecuencia del trabajo que se ha
venido realizando durante d@cadas por un
desarrollo sostenible desde varios frentes
diferentes. En primer lugar, hemos reducido
notablemente las emisiones en los procesos
habituales de producci n invirtiendo
importantes sumas en nuevas tecnolog as; en
segundo lugar, hemos fortalecido y abierto
nuevos horizontes a nuestros departamentos
de Investigaci n y Desarrollo, ampliando
la colaboraci n con universidades e
instituciones cient cas de todo el mundo.
Por ejemplo, en el £mbito de los derivados
del petr leo hemos conseguido ser pioneros
en la formulaci n de una nueva generaci n
de combustibles m&s limpios y e caces,
reduciendo las emisiones a la atm sfera en
forma de di xido de carbono y tambi@n el
consumo por kil metro recorrido; en tercer
lugar, hemos puesto en marcha una | nea de
negocio, BP Alternative Energy, conel objetivo
de fomentar y/o crear energ as alternativas
como la solar, la e lica, el hidr geno y la
cogeneraci n de ciclo combinado. Ademés,
la experiencia y los conocimientos de

BP siempre han estado a disposici n del
debate mundial en torno al calentamiento
global, participando activamente en la
con guraci n de pol ticas globales y en la
besqueda de soluciones concretas.

R. Dentro del #rea de las energas
alternativas estamos presentes en Espaza
desde el azo 1982 con el desarrollo de la
tecnolog a solar fotovoltaica. Espaza es
la capital de la actividad empresarial
de energ a solar en Europa y por ello BP
Solar tiene su sede europea en Madrid.
Hoy en da somos |deres de mercado
en el disezo, fabricaci n y comercializaci n
de energ a solar fotovoltaica.

BP en Espaza tambi@n cuenta con una
re nera ubicada en Castell n desde hace
méks de 40 azos en la cual hemos invertido
300 millones de euros para la construcci n
de un coker que nos permitirk obtener un
producto méks limpio y e ciente.

Finalmente, hemos desarrollado un
combustible de @ltima generaci n Illamado
BP  Ultimate cuyas propiedades 'y
caracter sticas hacen que se mejore la
e ciencia de los motores consiguiendo un
ahorro signi cativo en el consumo.

R. Para BP, la responsabilidad con las
comunidades en las cuales operamos
es estratdgica y prioritaria. En Espaza el
grupo cuenta con una Fundaci n que tiene,
entre otros objetivos, la promoci n de
la investigaci n en energ as renovables y
sostenibilidad. En este sentido, a travds de la
Cktedra BP de Desarrollo Sostenible creada
en convenio con la Fundaci n Universitaria
Comillas-ICAl y la Universidad Ponti cia de

Alfredo Barrios

Presidente Grupo BP, Espaza

Comillas, desarrolla estudios y programas
formativos, promueve un Observatorio y
dirige un Grupo de Expertos sobre Energ a y
Sostenibilidad.

Asimismo, como parte importante de
nuestro compromiso con la sociedad,
desarrollamos proyectos para llevar energ a a
zonas remotas o de dif cil acceso. Un ejemplo
exitoso de ello es que, hemos recibido en
agosto de 2007 un premio de manos del
Gobierno Filipino por laejecuci ndel proyecto
SPOTS, que ha proporcionado electricidad y
agua potable generadas por energ a solar a
casi un mill n de habitantes. Este proyecto
serk presentado en el marco del 19” Congreso
Mundial del Petr leo.

R. Suministrar energ a paraun crecimiento
sostenible hasido un compromisoy principal
motor de las actividades e inversiones del
Grupo BP en el mundo desde hace muchos
azo0s. Por ello y porque se celebra en Espaza,
que representa un centro estrat@gico para
el desarrollo de nuestro negocios, hemos
prestado nuestro apoyo como Gold Sponsors
al 19” Congreso del Petr leo.

Contaremos con la participaci n de
Tony Hayward, Chief Executive Of cer de
BP, quien participark en la Sesi n Plenaria
de Apertura del Congreso, compartiendo
en este foro la visi n de la compaz a.
Adicionalmente, BP presentark en distintitas
sesiones a grandes expertos en materia de
energ a y sostenibilidad.

El Congreso es wuna excelente
oportunidad para relacionarnos con
nuestros stakeholders: administraci n,
socios, proveedores, organizaciones,
etc., y estaremos presentes de una manera
significativa como referentes en el sector
y en materia de sostenibilidad.
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ARTICLE
« Oll: The long perspective

In the last decade the price of oil has
multiplied by ten. This fact, by itself, appears
to suggest that the world of petroleum has
been the subject of fundamental, almost teluric,
changes. The reality is quite the opposite.
This may seem as a heretical statement in our
convulsed world, but the basic underpinnings
remain as they were not just one but several
decades ago.

Price by itself means little. Price is signi cant
as an indicator and as an instrument of change.
As an indicator, the present price of oil comes
to con rm the dictum of the classic economists:
the price will be what the traf ¢ will bear .
And the traf ¢ the marketplace, its actors
and their activities has taken the price increase
with calm, and have digested it without
major upsets.

Oil remains the main component of the
energy structure of many countries. Its place
as motor fuel mogas and diesel remains
unchallenged, and it still maintains a key place
in the generation of electricity, a place that
should be taken by nuclear energy, cheaper and
more respectful with the environment.

In ationary pressures are there, but they
are moderate, and economic activity has been
buoyant in the face of the continuing increases
in the price of oil since the mid and late nineties.
Price has not been, at least as yet, signi cant as
an instrument of change.

The changes that have occurred in the world
of oil in the last decades have taken place
largely in the realm of the geopolitics of oil
and of energy in general. Some countries have
appeared as new major actors in the oil scene
and in the political arena, with new positions
and new alignments, but the supply of oil has
not suffered anything comparable to the Gulf
crises , or to other major upsets in the seventies.
Oil has continued to ow; re neries have
gone ahead with their process of adaptation
to a barrel of products with a much larger
percent of light components basically motor
fuels and with tighter speci cations from an
environmental point of view; and marketing has
coped successfully with the change to no-lead
gasolines, clean diesels, and to a fast expanding
market. Because if there is a trait that remains as
de nitory of the behaviour of the oil market this
feature is growth a combination of dynamism
and strength. Also, and unlike other forms of
energy, oil has always been a world market
which coexisted with peculiarities  even oil
monopolies in certain countries.

And the outlook? The WPC will be the best
and ideal vehicle for giving us a reading of the
outlook of oil for the coming years. But | would
like to advance a few footnotes on the subject.

When | started working in oil almost fty
years ago at an Esso re nery the learned
opinion was that there was oil for thirty years .
It must have been true, because decade after
decade there was thereis always oil for thirty
years. Proved oil reserves stand at some 170
billion tons of crude, three-fourths of which are
located in OPEP countries. Production hovers

Javier Santamar a
Former Chair Spanish National Comittee,
World Petroleum Council

around 4 billion tons anually, some 40% of
which comes from those same nations. Oil still
supplies over one-third of the primary energy
consumption of the world.

Re ning has traditionally been the almost
invisible, but essential, piece of the system
which made it possible the availability of a
growing volume of lighter products with more
stringent speci cations. Today-s re nery is far
from the simple distillation and fractionation
plants of the seventies. Todays re neries are
cracking machines of enormous sophistication
living on hydrogen. Re ning margins are over
6%/barrel in cracking re eries, four and a half
dollars more per barrel than in the simple
hydroskimming plants

The nal stages of the oil chain the points
of sale to the public have undergone the
process of becoming in many places stopovers
and selling points of a wide range of products,
from bread to newspapers and diapers. Oil
marketing has coped well with the frequent
changes in product speci cations and with the
new trends in the requirements of the customers
stopping and now shopping at the service
station. These have become almost full-service
selling points.

The support and uniting bond of this brilliant
performance has been the consistently solid
contribution of the oil men and women in all
the world in the producer and in the consumer
countries and in all the activities of the oil
cycle, from the early stages of seismic work in
the exploration for oil to the nal steps at the
pump in the service station. The oil community
may be vast and difuse but has everywhere the
shared traits of professionality, dedication, and
forward vision.

Javier Santamar a

Former Chair Spanish National Committe,
World Petroleum Council



En la eltima d@cada el precio del petr leo
se ha multiplicado por diez. Este hecho en
S mismo parece sugerirnos que el mundo
del petr leo hubiera sido objeto de cambios
fundamentales, casi volcknicos. Sin embargo
la realidad es bien distinta. Esto puede parecer
como una proclamaci n herftica en nuestro
convulso mundo, no obstante los fundamentos
bEsicos contineean siendo los que eran, hace no
s lo una ddcada sino muchas més.

El precio en s mismo no signi ca demasiado.
El precio es importante como un indicador e
instrumento de cambio. Como indicador, el
precio actual del petr leo viene a con rmar la
mkxima de los economistas cl&sicos: el precio
serk lo que el comercio pueda soportar .
Y el comercio el mercado, sus actores y
sus actividades se ha tomado el aumento
de precio con calma y lo ha digerido sin
demasiado enfado.

El petr leo sigue siendo el componente
principal de la estructura energ@tica de muchos
pases. Su posici n como combustible para
motores de gasolina y diesel se mantiene
incontestable y todav a ocupa un lugar clave en
la generaci n de electricidad, lugar que deber a
ser ocupado por la energ a nuclear, mks barata
y méks respetuosa con el medio ambiente.

Aunque se aprecian presiones in acionarias,
@stas son moderadas, y la actividad econ mica
hasidoalcistadebido alosincrementos continuos
en el precio del petr leo desde mediados y

nales de los azos noventa. El precio no ha sido
signi cativo, por lo menos hasta el momento,
como instrumento de cambio.

Los cambios que han ocurrido en el mundo del
petr leo en las eltimas ddcadas han tenido lugar
en gran medida en el Ambito de la geopol tica
del petr leo, y de la energ a en general. Algunos
pases se han convertido en protagonistas en el
escenario del petr leoy en la arena pol tica, con
nuevas posiciones y alianzas, pero el suministro
del petr leo no ha sufrido nada comparable a

la crisis del Golfo o a cualquier otro incidente
grave de los ocurridos en los azos setenta. El
petr leo ha continuado uyendo; las re neras
han salido adelante con sus procesos de
adaptaci naunagama de productoscon mucho
mayor porcentaje de componentes ligeros
b&sicamente combustibles para motores y con
especi caciones m#s estrictas desde un punto
de vista medioambiental; asimismo el marketing
ha logrado con @xito cambiar a las gasolinas
sin plomo, a los diesel limpios y a un mercado
en rfpida expansi n. Porque si hay un rasgo
de nitorio del comportamiento del mercado
del petr leo, este rasgo es el crecimiento
una combinaci n de dinamismo Yy resistencia.
Por eltimo, al contrario que en otras formas
de energa, el mercado mundial del petr leo
ha coexistido siempre con las peculiaridades
incuso monopolios de ciertos pa ses.

¢Y el futuro? El Consejo Mundial del
Petr leo serk el veh culo ideal y mAs apropiado
para darnos un pron stico sobre el futuro del
petr leo en los pr ximos azos. Me gustar a, sin
embargo, adelantar algunos apuntes sobre este
particular.

Cuando yo empecf a trabajar en el mundo del
petr leo hace cerca de cincuenta azos en una
re neradeEsso laopini nmasgeneralizadaera
que quedabapetr leo paratreintaazos . Deba
ser cierto porque, d@cada tras d@cada, siempre
guedaba - y queda- petr leo para treinta azos.
Las reservas probadas de petr leo se sitean en
unos 170 billones de toneladas de crudo, tres
cuartas partes de los cuales se encuentran en
pases de la OPEP. La producci n absorbe unos
4 billones de toneladas anualmente, de los que
un 40% aproximadamente procede de esos
mismos pases. El petr leo todava suministra
mks de un tercio del consumo de energa
primaria del mundo.

El re no ha sido tradicionalmente la pieza
esencial, aunque casi invisible, del sistema que
ha permitido disponer de un volumen creciente

de productos ligeros con especi caciones
m#s exigentes. Una re nera de hoy da dista
mucho de ser una simple planta de destilaci ny
fraccionamiento como en los axos setenta. Las
re neras de hoy d a son miquinas de cracking
de una enorme so sticaci n basadas en el uso
del hidr geno. Los mérgenes del re no en las
re neras de cracking estn por encima de 6$
por barril, cuatro d lares y medio més por barril
que en las simples plantas de hydroskimming.

El eslab n nal en la cadena del petr leo

los puntos de venta al pablico han
sufrido un proceso de transformaci n que
los ha convertido con frecuencia en puntos
de parada y venta de una amplia gama de
productos, desde pan a peri dicos pasando
por pazales de beb@. El marketing del petr leo
ha superado bien los frecuentes cambios en
las especi caciones del producto y las nuevas
tendencias en la demanda de los clientes que
se detienen vy en la actualidad compran
en una estaci n de servicio. Las gasolineras
se han convertido en puntos de venta de casi
cualquier cosa.

El soporte y lazo de uni n de toda esta
brillante actuaci n ha sido la siempre s lida
contribuci n de los hombres y mujeres
del petr leo de todo el mundo tanto en
los pases productores como en los pases
consumidores y en todas las actividades del
ciclo, desde las primeras fases de los estudios
ssmicos en la exploraci n del petr leo
hasta los pasos nales en el surtidor de la
gasolinera. La comunidad del petr leo puede
ser excesivamente grande y difusa, pero en
todo lugar se caracteriza por los mismos
rasgos de profesionalidad, dedicaci ny visi n
de futuro.

Javier Santamar a

Ex Presidente del Comitd Espazol,
Consejo Mundial del Petr leo



EXHIBITIONS

~ Why visit the 199WPC
Exhibitions?

The 19" World Petroleum Congress will be
accompanied by two exhibitions, the World
Petroleum Exhibition and the Global Business
Opportunities Centre with more than 400
exhibitors from over 45 countries. The
exhibitions will provide a unique platform to
establish new business contacts and maintain
existing ones.

The World Petroleum Exhibition which
will be held in Pavilion 9 will feature the
world’s largest international oil, gas and
service companies. The Global
Opportunities Centre (GBOC), held in Pavilion
7, is reserved for the 60 member countries of
the World Petroleum Council, enabling each
of the National Committees to represent and
showcase their domestic petroleum industry
including national oil and gas companies and
associations. The 19 WPC is the only truly

global event offering a fantastic opportunity

for visitors to meet all these oil & gas
representatives under one roof.

Key attractions include:

Youth Centre (Sponsored by Nexen) — The
Youth Centre Exhibition Stand will provide
a platform where young people can meet
with senior industry experts to discuss and
exchange views on the most important
issues facing the petroleum industry today.
Each day the Youth Centre will feature a
series of talks and presentations by young
professionals and will host other activities
speci cally aimed at young people.

Businesg

Social Responsibility Global Village — This
interactive area will showcase key regional
and international social, community and
environmental initiatives, highlighting

projects  developed jointly  between
organisations and the oil and gas industry
for advancing sustainability, human rights
and cooperation for the bene t of society.

At the centre of the Global Village there
will be the ‘Well of Knowledge’ and a

Fair Trade refreshment centre featuring
a different continent every day. Daily
offerings will include: distinguished guests,
music, art, literature, hands-on activities
and opportunities to learn rsthand about

worldwide initiatives.

The Poster Plaza(Sponsored by Petrobras)
—This is one of the event’s most innovative
areas. For the rst time rather than simply
providing static paper-support presentations

of the author’s works, the Poster Sessions|

will be available on an interactive panel.

The Plaza will be divided into four sections
corresponding to the four blocks of the

technical programme. Each of these sections
will be equipped with computer stations

providing access to the posters and will
also offer information on the authors. The

posters’ authors will also be present to
interact directly with visitors.

MediaVillage —SeveralMediarepresentatives
from all ve continents will be present at the

19" WPC. The media village will provide
visitors with an excellent opportunity to

meet with the Of cial Media Partners of the

Congress and to gather further information

on the industry.

Exhibitions Opening Times:

Monday from 13:00 to 19:00
Tuesdayfrom 10:00 to 17:00
Wednesday from 10:00 to 19:00
Thursday from 10:00 to 17:00







SUSTAINABLE EVENT

« Carbon offset mechanist
during the19WPC

 The Spanish Organizing
Committee has reached an
agreement with AENOR

& Garrigues to implement
this initiative, pioneer in the

history of the Congress

*The carbon offsetmechanism
will be used

The Organising Committee of the 19th
World Petroleum Congress has voluntarily
decided, and for the rst time in the
history of the Congress, to neutralise the
greenhouse gas emissions that will derive
from this event taking place. Thus, it has
reached an agreement with AENOR, an
organisation dedicated to the development
of standardisation and certi cation (S+C)
in all industrial and service sectors, and
Garrigues Medio Ambiente (Garrigues
Environment), a consultancy rm focussed
on environmental issues. Both of these
organisations will work very closely with
the Committee in order to carry out this
initiative.

The greenhouse emissions will be produced
as a consequence of the transport used
to displace assistants and all necessary
materials to the event, as well as the energy
consumption used at the venue during the
event.



EVENTO SOSTENIBLE

Neutralizacion del CO
en el 1I9WPC

El Comitd Organizador del 19” Congreso
Mundial del Petr leo ha decidido
voluntariamente y por primera vez en
la historia desde que se organiza este
Congreso, neutralizar las emisiones de
gases de efecto invernadero asociadas a la
celebraci n de este evento. Para ello, ha
alcanzado un acuerdo con AENOR, entidad
dedicada al desarrollo de la normalizaci ny
la certi caci n (N+C) en todos los sectores
industriales y de servicios, y con Garrigues
Medio Ambiente, empresa de consultor a
ambiental lial de Garrigues, que colaborarkn
estrechamente con el Comit@ para llevar a
cabo esta iniciativa.

Las emisiones de gases de efecto invernadero
se producirEn como consecuencia del transporte

de personas asistentes al Congreso y materiales
necesarios para la consecuci n de sus objetivos,
as como por el consumo energ@tico asociado
al uso de las instalaciones habilitadas para el
mismo.

Con objeto de conseguir neutralizar las
emisiones de dichos gases se utilizark el
denominado mecanismo de compensaci n
de carbono, mediante el cual se comprar£n
reducciones de emisiones llevadas a cabo
en pases en vas de desarrollo y se retirarkn
del mercado para la consecuci n de una
reducci n efectiva.

Para ello, en la 19” edici n del Congreso se
llevark a cabo las siguientes actuaciones en
colaboraci n con AENOR y Garrigues:
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Inventario de emisiones: lo realizark
Garrigues Medio Ambiente, empresa con
amplia experiencia en servicios de cambio
climktico y comercio de derechos de
emisi n.

Veri caci n de emisiones: AENOR,
veri cador acreditado por ENAC para
la veri caci n de gases de efecto
invernadero, serk el responsable de este
trabajo y concederk la marca AENOR
Emisiones Compensadas al  19”
Congreso.

Compensaci n de emisiones: las
reducciones de emisiones serkn adquiridas
a trav@s de la intermediaci n de un broker
de CO,,.

El mecanismo de compensaci n de
carbono o carbon offsetting est£ siendo
actualmente utilizado por meltiples
organismos, peblicos y privados,
nacionales e internacionales, que
aprovechan esta herramienta para la
reducci n efectiva de emisiones y la
transferencia de fondos a pa ses en v as
en desarrollo.

As, entidades tales como el Banco
Interamericano del Desarrollo o la
Fundaci nNaciones Unidas compensan las
emisiones de gases de efecto invernadero
de sus actividades mediante actuaciones
similares, asumiendo con ello, al igual que
el Congreso Mundial del Petr leo, su parte
de corresponsabilidad de lucha contra el
cambio climético.
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9 . How to Register

Registration information

B How to register

Online registration www.19wpc.com!

-By fax: fax completed registration form (download printable form from www.19wpc.com/wpcregister/reg_fl.php) and
send to fax number: +34 912963732

- By post: (download printable form from www.19wpc.com/wpcregister/reg_fl.php) and send to Viajes Iberia Congresos,
San Bernardo 20, 28015 Madrid, Spain.

Your con rmation nhumber will be sent to you by e-mail as soon as we receive the payment con rmation.

B Registration fees ( )

Different registration fees apply, depending on your category and on the date by which we receive your payment.

Category Until Until From
30/04/08 26/06/08 27/06/08
Delegate from WPC member countries (1) 1,700 2,000 2,300
Delegates from non-member countries 2,000 2,200 2,200
Member of non-pro t institution or academics (2) 1,350 1,350 1,350
Congress Chair or Speaker 1,150 1,150 1,150
Students (3) 750 750 750
Exhibitor Social Events (d) 500 500 500
Accompanying persons (non-delegates) 500 500 500

Discounts are valid when payment is received before the due date. Prices include taxes.

(1) WPC member countries are listed on the 19th World Petroleum Congress website www.19wpc.com ,as well as on the WPC website

www.world-petroleum.org

(2) You may be requested to present veri cation of being a full-time employer of a foundation, non-pro t organization, NGO, university

or education centre.

(3)You must be 26 or younger and may be requested to present veri cation of being registered in a university or education centre.



REGISTRATION FEES INCLUDE:

REGISTRATION FEES DO NOT INCLUDE

OFFICIAL LUNCHEONS

The scheduled Of cial Luncheons (optional, 50 each,
Congress attendees only) include a high level keynote
speech and are a highlight of the Congress.

Limited seating capacity.
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Group registration
Group booking must be arranged by a centrally appointed company co-coordinator in one single request.

For every 10 registrations, you qualify for 1 extra free. For example:
Every 10 delegate registrations entitles 1 extra free.
Every 20 delegate registrations entitles 2 extra free.
Every 50 delegate registrations entitles 5 extra free.

If you need further assistance, please email registration@19wpc.com or call + 34 91 531 94 49 Monday to Friday
from 09:00 to 19:00 GMT+1.

B Important notes for attendees

English is the of cial language of the Congress.
If a visa is required, it is strongly advised to register as early as possible.

Please remember that all bank transfer fees must be paid by the sender.

NOT YET REGISTERED FOR THE 19TH WPC?

Now is the time! Register before April 30", 2008 and get
up to 600 off your registration fee! And don t forget that
at this time of the year a number of events will be taking
place in Madrid, so avoid being left out and reserve your
accommodation and register before it s too late!

Find all the details at www.19wpc.com
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Useful Information e

Average prices:
Coffee: 1,20
One trip Bus/Underground: 1

Tourist Menu: 10

Currency and banks:

Euro. Banks are generally open from 8/8.30 am to 2/2.30 pm, Monday
thru Friday.

Distances between cities:
Madrid-Barcelona: 621 kilometres (speed train available)
Madrid-Bilbao: 395 kilometres
Madrid-Sevilla: 538 kilometres (speed train available)
Madrid-Valencia: 352 kilometres

Madrid-Zaragoza: 325 kilometres (speed train available)

Dress code:
-Opening Dinner: Jacket, Business Suit or National Dress
-Inaugural Session: Jacket, Business Suit or National Dress
-Spanish Night: smart casual

-Closing Ceremony: smart casual

Electricity

Spain-s electricity supply is 220/230 volts. Most plugs have two round
pins. US-made appliances need a transformer.

Telephone and Mobile Phones

Spain has a very well-developed communications infrastructure. There
are three main mobile companies operating GSM networks: Movistar,
Orange and Vodafone. The phone code to call from outside Spain
is +34 and then the phone number. For further information visit the
website www.telefonicaonline.com.

Temperatures in Madrid (June-July): 30"-35" C, 86"-95" F

Transport: Fantastic transport network: bus & underground.
For more information visit www.ctm-madrid.es

More useful information in www.spain.info
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HOST CO - HOST
Gold Sponsors

Silver Sponsors

Of cial Partners

Of cial Auditor and

Of cial Bank
Business Consultant Of cial Publication & Daily News Of cial International Business Newspaper

Bronze Sponsors

Of cial Support

Presidencia del Gobierno



